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Hehold 1 will bring sgnin the Shadow of the/
Degrees, which Is gone down in the Sun Din) of
Aloz, ten degrees backward. So the Bun re.
turned ten degrees, by which degrees it was
gone down.—Isaiah, 188,

MOST CERTAINLY THE DRIVING WHEEL
OF MODERN BUSINESS.

“Who pays for advertising?' asked a skep-
tienl person. |

“The consumer,” answered one of the same’
mind.

“You're wrong,” came from a third.
in the explanation he gnve,

“Every year from five hundred million to six
hundred million dollars is spent for advertining. |
The sum looks big, of course, but it s n small |
percentage of the entire country’s trade

“Take the manufacturer. By creating, mnin-l
taining and increasing the demand for hin prod.
wet, through advertising, he assures the factory
of a definite maximum output. A constant vol.
ume of business, of courne, reduces the cont of
manufneture,

“Take the jobber, broker and retailer. Adver-
tining frequently reduces thelr percontage of
profit but by Increasing the volume of sales of

rtfeulnr advertised products, n more frequent
{:rnu\rer and consequently more profits on the
money Invested, s nssured. The mopey Uhat
would huve to be invested in dow goods Is free
to work elsewhere—pay bills promptly to earn a
discount, or to be invested in other profitable
advertised lines.

“Take the case of the consumer, He cannot
ml out n single product the price of which has

reduced by advertining. And, he knows
that standardized advertizsed goods, with a high
reputation and guality to maintain, usually are
better than the also run brands, This (s so nine
tenthe of the time. The consumer ulso knows
that stores that are aggressive ndvertisers noar-
g,nlwuyu offer more attractive bargains than
those who do not advertise. The consumer
knowa that the storss that advertise sell so much
more goods that they can offer better prices,
The consumer further knows through :-x!wrionm
that the store that sdvertises goods lsn't doing
so for the fun of it, but to move the goods, and
good business instinct tells the advertiser that
the quickest way to move the goods he's adver.
tining ia to print an attractive price.

“ﬂnmhx?r. however, pays the bill, and it is
the loser, And the loser la the manufacturer,
broker or retaller who has a huge sum of money
tied up In slow moving lines—whe, in order to

And here

get back o rensonable sum on his investment,

must charge sccordingly, Anothet loser a the
“person who buys these goods.”

Consumers natuarlly gymte to those business
houses of which they rend In the newspapers,
A persont neeing a well displayed sdvertisement
in his paper will hearken to its hidding if he
needs or Lhinks he can use any of the goods of-
fored.
that time he koeps the store in mind when he
does want the goods, particularly If he meots
with the advertisements regularly.

The same principle is true as to store fronts,
People nre attracted to nlew, modern fronta and
windows tusteflully decorntedd, This in n species
of advertising. So in going to higher expense at
& prominent corner or putting up a fine and ex-
pensive selling plant. The latter are secondury
species of ndvertiving, however, which s proven
by the fact that most of the money spent for ad
vertising of all kinds goes to the newspapers for
the ressan that In this vehlele of publicits
restlts sre self-ovident.
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FRICE, UT

| THE SUN,
FARMERS FURNISH THE r'.oona. BUT
SPECULATORS GET THE MONEY.

One of the very funny war notlons extant s
that the farmers of the United States receive
extraordinurily high prices for their products
from the European natlons, One prominent
daily recently stated with that pecullar gerfous- |
nusl Lhat springs from ignomnece that five aut
of every slx dollirs wpant I Amerlen for war
supplios goes nto the pockets of the American
farmera,  Flgurin werg quoted showing that the
moat ind dairy products sent to Europe In five
months were five tUimes the cost of arms und
ammunition being supplied here. |

The truth, however, in that the farmers didn‘t
et a cent of that money directly. Selling their
stuff to local buyers at prices fixed by boards of
tradle amll exchanges, the goods were shipped to
market conters.  Foreign buyers in this country
never vieited o single farm, Instead, they called
ul the market cenlers, where farmers’ prodocts
were held for speculation. The latter sold the
goods to the foreign agents at war prices and
pocketed the huge profits,

Farmers eould have received the war prives
direct i they possessed their own marketing
wystem. The annual demand helped even the
buyers’ and board of trade prices to a certain
extent, no doubt. Thelr profits as a rule were|
only alightly mors than usual. The speculators
got the big prices. Every farmer knows this
and mourns the fact.

Some day they as a elass are going o be thelr |
own little speculntors, and then there will be
more prosperity spread over the map, instead of
it clinging to particular streets in particular

e |
While the American farmer is turning out
more crops than ever before, while the South is
recovering from its troubles with King Cotton— |
in short, while the rural life of the nation is|
highly satisfactory except as to the cotton em-
bargo and the problems surrounding this ques-
tion, European farmers and planters are putting
the money that formerly was put into plows,
bindors and reapers into cannon. Worse still,
harvests that would have been gathered by in-
genfous  machinery—most of it American—is
now being gnthered by women, old men, Boys and
prisoners of war. Implements of war have not
yet been turned into implements of agriculture
But we will h"fw that even the bloody business
over vonder will prove but the teavail that leads
to a birth of peace in which the sword will be.
come o plawshare

No longer do well informed demoeratic papers
claim that there is a division in the republican
party. They admit that the 1912 split Is over
and the party reunited for protection, proaperity
und n foreign policy that will compel respect for
the flag of our country, wherever it in unfurled
The recent elections foree the admission. It
would be nilly to talk of the republican party be
| ing divided when it came withrl‘: two hundred of
carrying Kentucky, within three thousand of
jearrying Maryland and did win everywhore else.
|Free trade must face n united opposition next
year, and it has nol In sixty years beaten that
|np|'unlltlur| ot the end of u free trade period.
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The International Associntion of Milk Inspee-
tors will petition congreas to set aside ono day of
|each year as “National Milkk Day."” We are
| heartily In favor of the scheme, excopt that we
think one day out of sach person’s Hfe, instend
of one day each year, would be sufficient for the
necesaltios of this “reform.” And, in order that
(the thing may be made uniform forever and
cuuse as little trouble as possible, wo puggest
that the day Ye that of birth for esch person,
| That is a day when everybody has a hankering
to Inspect milk, anyhow, so by making that the
day there would be no question of it being prop-
erly observed,
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Rn'ni{:n of sheep ut Kansas Clty in the month
of October fell off 78,260 s compured with Oe-
tober of Inst yenr, the decrease amounting to
nearly 30 per cont. At Chicago the decrease was
24,750 head, or something over 50 per cont. The
Sun is willing to leave it to any Intelligent per-
won 1o decide whether free trade has caused the
hordsmen to hold their shoep because they ox-
pect them to be more profituble under free trude
"than under protection, or whether the total nume-
ber of sheep In the countey hus
entse the herdamen expect them to be leas
tnble pow than formerly
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Lhe recent campalgn and succevded in almost en-
tirely wiping out the democratic majorit:

How wome editors can write u  headline,
"Beauty Weds," and publish the photograph st
the same time ls beyond The Sun. Somebody
el*e must handle the photograph.
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HAT ARE YOU DOING MR, BUSINESS |
MAN T0 DIVERT TRADE TO PRIGE?

Every business man of this city should consider the
possibility of abtaining trade from the settlements tribo-
tary to Price. Persons living in town have casier nooess
to merchants, it s troe, and merchants have easier access
to folks in town, but the difference between succossful
and unsuccesaful business campalgna aften hinges on how
well or ill the people in the country nearby have been in.
fluenced. Here is where s newspaper like The Sun does
a peculiar service to the merchants of Price. Not only s
the city of Price covered like a blanket, but the homes in
the camps and settlements for many miles around are
entered by The Sun.

The fact that so many persons outside of Price resd |
The Sun indicates that they are alive to the opportunities
found in its pagos and intelligent enough to take advan-
tage of them. They will come to Price to trade if given
the per impetus, BUT FEW OF THEM WIIL DO 80
IF NOT INVITED THROUGH THE COLUMNS OF THE
LOCAL PRESS. The reason Is plain. In fact, there are
two reasons. Ome Is thal they are nuturally averse to
taking a chance of coming to town to get something and
then being disappointed, and the other reason is that the
mall order people do the inviting to trade with them if
the home merchants fail to do their duty in this respect.

Live merchants should never let an opportunity pass by
to place some bargain in their advertisements that will
appeal especially to the outside trade. The peoplo in the
country and camps are entitled to know what can be ob.
tained to their advantage here. They are propared to
come if they know they can get pomething they need and
wish to buy. The Sun furnishes a unique publicity vehi.
cle throughout the country districts around Price. and
subscribers to this journal, who pay for It and read it
because thay want it, ke to see the business interosts of
the town welcome them to the city and the stures,
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The City Electric
Company carry n3
stock a complete 3
line of Electrical
goods of every de-:
runioy 11 L 2 scription, including
i o " & automobile tires and
THERIRME IRt 000000 GUIl)mObile accesso-
Wis” ries. Get our prices.
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| Taks the oul of “Discase’

D. L. CECIL, D, C.

e = i Chiropractor

pladh seveniy-five cents Lump and
mliw run opal bs et affected
- >-——
Carbon Jeapers and (ypewriler sup
plisa  The Bun—Adn.
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HEmoky Elk Pride Cigar. Tel 102 |

J. H. Manson

Manager.

Cor. Reom Yighia Bullding, Main
Streel, Utah.
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Graduate P, §. C. class 1910,
Chiropractic Fountain Head

Stockgre

i

bath

win =t
T

shin
ruperly

hiatw &
sihiing
ral Haog
arh
iih M
ihn akir

T
Baih |
ok juh

B3.F



